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Abstract: Doctor — patient communication in the traditional Chinese medicine hospitals has its own advanta—
ges and uniqueness. This research has done both on — site and online surveys of the doctor — patient communica—
tion and mutual trust in the hospitals of traditional Chinese medicine in Beijing. It has also done a case analysis
of the Beijing University of Chinese Medicine Guoyitang Clinic. The result shows that the significance of the
doctor — patient communication is widely accepted but the hospital environment is not. Comparatively speaking
communication in the traditional Chinese medicine hospitals has higher level of efficiency and reliability. To be
specific diagnosis provides more information about the patients and their illnesses. Patients agree very well with
the treatment and medication. Doctors pay more attention to the mental and psychological aspects of their pa—

tients which guarantees a long — term communication between the two sides. From the analysis of the effect in—
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fluential factors and coping strategies of the communication the research suggests a persistence of the core value
of traditional Chinese medicine as the catalyst for communication. It also suggests improving communication
skills through the development of the moral value of traditional Chinese medicine. Finally the research calls for
a scientific popularization of the traditional Chinese medicine and a regulated media coverage of this area with
proper monitoring and support with the hope of creating a more conducive doctor — patient relationship.
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